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Communication Material 

 

Channels, materials and visibility activities of the WEARCOACH project. 

Project WEARCOACH — Leading the Way in Wearable Technologies for Sports Coaching 

Programme Erasmus+ Sport — Small-scale Partnership (ERASMUS-SPORT-2025-SSCP) 

Project number 101229603 

Coordinator Wellnist Academy (Türkiye) 

Partners Vidisport (Estonia) · Oslo Orcas IF (Norway) · Focus Coaching (Türkiye) 

Work Package WP1 — Project Management and Dissemination 

Lead beneficiary Wellnist Academy 

Grant EUR 60 000 (lump-sum grant) 

Type R — Document, report 

Dissemination level PU — Public 

Due date 31 May 2026 

Reporting period M1–M8 (to 31 May 2026); updated September 2026 

Project website https://wearcoach.sports4.eu 

Version 2.0 (revised) 

 

Document history: version 1.0 was submitted on 31 May 2026. This is version 2.0, revised in September 2026 

after the deliverable was reopened for update following the review. 

At a glance 

WEARCOACH reaches coaches, sports organisations and the wider public through four connected channels: the 

project website, the partners' social-media accounts, the partners' own websites, and a set of printed and digital 

materials. Every channel and item carries the EU emblem and the funding statement “Co-funded by the European 

Union”, together with the standard disclaimer. 

This report presents each channel, the materials produced, and how reach is followed. Links and evidence are 

collected in Annex A. 

1. Who we reach 

Audience What the project offers them 

Coaches and coaching professionals 

(primary) 

Free, practical resources to use wearable technology and read athlete data 

with confidence 

National Sports Governing Bodies and 

coaching associations 

Ready-made materials and evidence to support coach education 

Athletes and parents Safer, more personalised training, reached through their coaches and clubs 

Policymakers and sports organisations Evidence on the skills gap and the value of wearable technology in 

coaching 

The wider public General awareness of the project and its results, through open online 
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channels 

 

2. How we communicate 

The project's communication has three goals: to make WEARCOACH visible to its target audiences, to build 

engagement with coaches and sports organisations, and to secure the long-term impact of the project's results. 

To reach them, the consortium follows a few simple principles: 

• One hub: every post, article and material points back to the website, where the outputs can be downloaded. 

• Built on the outputs: communication uses the project's own results — the research findings, the toolkit and 

the training materials. 

• In the partners' languages: partners reach their national audiences in English and the partner languages — 

Turkish, Estonian and Norwegian. 

• EU visibility everywhere: every channel and item shows the EU emblem and the funding statement. 

3. The project website 

The website — wearcoach.sports4.eu — is live and is the project's central place for information and downloads. 

Section Content 

Home The project in brief, the partners and the outputs 

About Why the project exists, the target groups and the work plan 

Outputs / Resources Each result on its own page, with free downloads as they are published (D2.1 available) 

Blog / News Updates, research highlights and expert insights on wearables in coaching 

Contact Coordinator contact details 

 

Every page carries the EU emblem and the disclaimer in its footer. The site's news section shares project updates 

and, at the time of this report, holds three articles (listed in Annex A). Screenshots of the website — the home 

page, the news section and the EU visibility in the footer — are provided in Annex A.7. 

4. Social media 

The partners carry the project on social media. Focus Coaching Academy posts on Instagram, and Wellnist 

Academy on Instagram and Facebook; each post reaches an existing audience in its own language and introduces 

the project, its themes and its outputs. Oslo Orcas IF and Vidisport contribute through their own websites rather 

than social media (see Section 7). 

Partner Channels Project posts 

Focus Coaching Academy Instagram (@focus_coachingacademy) 7 

Wellnist Academy Instagram (@wellnistacademy) + Facebook 8 on Instagram · 7 on 

Facebook 

 

Every post is listed with its link in Annex A (A.4 Instagram, A.5 Facebook), together with a selection of post 

screenshots in Annex A.8. 

5. Press releases and media outreach 
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WEARCOACH shares its news publicly and issues announcements at the project's key moments — the launch, 

major research findings, pilot results and the final outcomes. In this reporting period, the project's launch, its 

planned events and its early achievements were announced through the news section of the website (three 

articles — see Annex A) and echoed on the partners' social-media channels. As the project moves into its 

outreach phase, releases will also be offered to sports media, coaching networks and technology-focused 

publications to widen coverage. A project newsletter (Issue 1) has also been produced in English and the partner 

languages to share news and milestones through the partners' networks (see Annex A.10). 

6. Events and workshops 

The project's multiplier events — interactive webinars and workshops for coaches, National Sports Governing 

Bodies, policymakers and the wider sports-technology community — are scheduled for the second half of the 

project (activities E1.6–E1.11 in the work plan) and will be held in the partner countries, including Istanbul, Oslo 

and Tallinn. They will use the printed and digital materials presented in this report so that the project is 

communicated consistently in every setting. The consortium's own kick-off meeting was held in Tallinn on 1 

December 2025 (reported in D1.1 and D1.3). 

7. Partner networks and EU platforms 

Each partner also presents WEARCOACH on its own website, which carries the project into established 

professional networks. Wellnist Academy, Vidisport and Oslo Orcas IF each have a dedicated WEARCOACH project 

page, and Oslo Orcas IF has published two news articles about the project in Norwegian — one on the research 

report and one on the training programme. Beyond their own websites, the partners also share project content 

through their newsletters and sectoral networks — including, for Oslo Orcas IF, the Nordic SportsTech network — 

so that WEARCOACH reaches audiences well beyond the consortium. WEARCOACH is also listed on the European 

Commission's Erasmus+ Project Results Platform under project number 101229603. All these links are given in 

Annex A, and screenshots of the partners' project pages and news in Annex A.9. 

8. Visual identity and materials 

8.1 Visual identity (Brandbook) 

WEARCOACH has a single visual identity — logo, colour palette, typography and rules for placing the EU emblem 

— set out in a brand guide. Every deliverable and material follows it, so the project is immediately recognisable 

across all channels. 

The pages of the WEARCOACH Brandbook are shown below. 
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Brandbook — cover Logo 

 
Colour palette 

 
Correct uses — light and dark backgrounds 

 
Typography — TT Ramillas 

 

Colour palette: #01A0FD, #01C0F0, #02D0EC, #01B0F5, #01E3E8 and #F4F4F4, applied consistently across 

documents and visuals. 

Typography: TT Ramillas is the official typeface of the project, used for titles and headings across all materials; a 

clean sans-serif is used for body text. 

Correct uses and application: the logo is shown only in its approved positive and negative forms; the EU emblem 

is placed according to the rules in Section 9; and the colours and typography are applied the same way on every 

product — from the website to the brochure — to keep a consistent, recognisable look. 

8.2 Dissemination materials 

On this basis, the following materials were produced and shared with the partners: 

Material Format Purpose 

Roll-up banner 85 × 200 cm Workshops, conferences and multiplier events 

Poster A1 / A2 Venues, clubs, academic and NSGB events 

Web banner Digital, wide Website header and newsletters 

Trifold brochure A4, two-sided Events and partner networks 

Social-media set Square and portrait Launch and ongoing posts, in English and the partner languages 

(Turkish, Estonian, Norwegian) 

Project newsletter Digital, one-page Project news and milestones, in English and the partner languages 

(see Annex A.10) 
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Brand guide Document Logo, colours, typography and EU-emblem rules 

 

Each material was prepared in two colour versions — a dark and a light theme — so the partners can choose the 

one that fits each setting. The materials are shown in Annex A. 

9. EU visibility and disclaimer 

All WEARCOACH materials follow the European Commission's rules on the EU emblem (2021) and the visibility 

obligations of the Grant Agreement (Article 17): 

• the EU emblem is shown with the funding statement “Co-funded by the European Union” — the positive 

version on light backgrounds and the negative version on dark ones; 

• the emblem is at least as prominent as any other logo next to it, and in print the flag is at least 1 cm high; 

• in small social-media formats the emblem is placed in the image and the full disclaimer in the post text. 

The full disclaimer, reproduced on the project's public materials, is: 

“Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do 

not necessarily reflect those of the European Union or the European Education and Culture Executive Agency 

(EACEA). Neither the European Union nor EACEA can be held responsible for them.” 

10. Measuring reach and engagement 

Reach is followed with simple, privacy-friendly measures: visits and downloads on the website, engagement 

shown on each social-media post (likes, shares, views), and participation at events. Feedback surveys at events 

check how useful and clear the materials are. The results feed the WP1 monitoring and are used to improve the 

communication as the project goes on. 

The dissemination targets set in the application, and where they stand at the mid-point, are: 

Indicator Target Status at M8 

Organisations reached across Europe ≥ 50 Website and partner channels live; 

count building 

Social-media project posts Ongoing across partners 22 published (15 Instagram · 7 

Facebook) 

Website news / updates Regular 3 articles published 

Partner project pages One per active partner 3 live (Wellnist, Vidisport, Oslo Orcas) 

Multiplier-event participants Coaches, NSGBs, 

policymakers 

Events scheduled for the second period 

 

11. What comes next 

• use the materials at the multiplier events — the webinars and workshops for coaches, NSGBs and 

policymakers in the partner countries (Istanbul, Oslo and Tallinn); 

• publish the next outputs (training programme, self-assessment toolkit and mobile application) on the website 

as they are ready; 

• keep posting on the partners' channels and add live screenshots and links to this report as the channels grow. 
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Annex A — Channels and links 

A.1 Project website, news and EU platform 

Item Link 

Project website wearcoach.sports4.eu 

News — “WEARCOACH Project Secures Erasmus+ 

Funding!” 

wearcoach.sports4.eu/wearcoach-project-secures-erasmus-

funding 

News — “WEARCOACH Events” wearcoach.sports4.eu/wearcoach-events 

News — “Milestone Achievements” wearcoach.sports4.eu/milestone-achievements 

Erasmus+ Project Results Platform erasmus-plus.ec.europa.eu/projects/search/details/101229603 

 

A.2 Partner project pages and news 

Partner / item Link 

Wellnist Academy — project page welln.ist/project/wearcoach 

Vidisport — project page vidisport.net/project/wearcoach 

Oslo Orcas IF — project page orcasif.com/prosjekter/wearcoach 

Oslo Orcas IF — news: research report (Norwegian) orcasif.com/nyheter/wearcoach-forskningsrapport-baerbar-

teknologi 

Oslo Orcas IF — news: training programme 

(Norwegian) 

orcasif.com/nyheter/wearcoach-opplaeringsprogram-baerbar-

teknologi 

Focus Coaching Academy focuscoachingacademy.com 

 

A.3 Social-media accounts 

Partner Account 

Focus Coaching Academy — Instagram instagram.com/focus_coachingacademy 

Wellnist Academy — Instagram instagram.com/wellnistacademy 

Wellnist Academy — Facebook facebook.com/people/Wellnist/61569205302360 

 

A.4 Project posts 

No. Partner Link 

1 Focus Coaching instagram.com/p/DQlwqjeCCFm 

2 Focus Coaching instagram.com/p/DRrRsg4gNSo 

3 Focus Coaching instagram.com/p/DS7D1AhCL2U 

4 Focus Coaching instagram.com/p/DUD8gXuCE_d 

5 Focus Coaching instagram.com/p/DUr688HiE8G 

6 Focus Coaching instagram.com/p/DWbesvKCB13 

7 Focus Coaching instagram.com/p/DYkPdM5iIXY 

8 Wellnist Academy instagram.com/p/DR0ZC3pimry 

9 Wellnist Academy instagram.com/p/DT8jmAlDVoy 

10 Wellnist Academy instagram.com/p/DXFlNy1jRJz 

11 Wellnist Academy instagram.com/p/DbYAwL0ADaq 
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12 Wellnist Academy instagram.com/p/DcsrPpXALJt 

13 Wellnist Academy instagram.com/p/DdlgwBuDSXA 

14 Wellnist Academy instagram.com/p/DdqeZ0jEWwn 

15 Wellnist Academy instagram.com/p/DdwhG5kDaPe 

 

A.5 Facebook posts (Wellnist Academy) 

No

. 
Link 

1 facebook.com/permalink.php?story_fbid=pfbid0xw4D3Yj2MdRsMTevduZkhuqiggbmZ3Lwo5TjYisyVVU9TgXWFfaj1BCLCihihxdPl&id=61569205

302360 

2 facebook.com/permalink.php?story_fbid=pfbid025hzdoyuEUDuYw7PrzoXxNCJSPxeDqUQMPWcAyMnknyYpeQnZ7bNEkcPYckE4u8QWl&id=615

69205302360 

3 facebook.com/permalink.php?story_fbid=pfbid0povXdEoHNKCqzkaLYu1vpiPt32qWzjcGbDfDYVweWHXdtCP9zNcqBRkJu8UHZHUZl&id=615692

05302360 

4 facebook.com/permalink.php?story_fbid=pfbid0DLjTjardftjhMHxgMuQFnjTMeEm4BLrBy4HeQBfMF98VqqoS85a3qbsbG66iATJfl&id=61569205

302360 

5 facebook.com/permalink.php?story_fbid=pfbid0RekPwrxFC1pCYkrLZkWhhrE923RWuZ2Y2HTt56NSKU5cRXHMhWH1EfEswNfKDeB4l&id=61569

205302360 

6 facebook.com/permalink.php?story_fbid=pfbid027kGXxEe44ArqdpvV8ZxGVtBxGhHFCYJVwYe6Ti7CYrZDBZxfdpvtJWrCBzrKkXT5l&id=61569205

302360 

7 facebook.com/permalink.php?story_fbid=pfbid02uYux4LKda7qummFFoDbnofF5SRcCfEuZsv25Q7RmKf8oS3YWUyE8RRDpK1U9JcAEl&id=61569

205302360 

 

A.6 Communication materials 

The materials produced for the project are shown below. Each was prepared in two colour versions — a dark 

theme and a light theme — and all files are provided alongside this report. 

Dark theme 

Web banner 

 

Roll-up banner 
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Poster 



Co-funded by the European Union  ·  WEARCOACH (101229603) 

 

Trifold brochure — outside 
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Trifold brochure — inside 
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Light theme 

Web banner 

 

Roll-up banner 

 

Poster 
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Trifold brochure — outside 
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Trifold brochure — inside 
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A.7 Website screenshots 

Screenshots of the live project website (wearcoach.sports4.eu), captured for this report as evidence of the 

communication activities. 

Home page — header, navigation and hero 

 

Home page — News section (three project updates) 
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EU visibility on the website — the emblem and the disclaimer in the footer 

 

News article — “WEARCOACH Project Secures Erasmus+ Funding!” 
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A.8 Social-media post screenshots 

A selection of the project posts on the partners' Instagram and Facebook accounts, shown as evidence of the 

social-media activity. The full list of links is given in A.4 (Instagram) and A.5 (Facebook). 

Instagram 

 
Wellnist Academy (@wellnistacademy) 

 
Wellnist Academy (@wellnistacademy) 

 
Wellnist Academy (@wellnistacademy) 

 
Focus Coaching (@focus_coachingacademy) 
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Focus Coaching (@focus_coachingacademy) 

 
Focus Coaching (@focus_coachingacademy) 

Facebook (Wellnist Academy) 

 
Wellnist Academy — Facebook 

 
Wellnist Academy — Facebook 
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Wellnist Academy — Facebook 
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A.9 Partner networks — website screenshots 

Each partner also presents WEARCOACH on its own website. The screenshots below — the partners' project 

pages and Oslo Orcas IF's two news articles — are provided as evidence of the dissemination through the partner 

networks (links in A.2). 

Wellnist Academy — WEARCOACH project page (welln.ist) 

 

Vidisport — WEARCOACH project page (vidisport.net) 

 

Oslo Orcas IF — WEARCOACH project page (orcasif.com) 
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Oslo Orcas IF — news: research report on wearable technology (D2.1), 22 March 2026 
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Oslo Orcas IF — news: training programme on wearable technology 



Co-funded by the European Union  ·  WEARCOACH (101229603) 
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A.10 Project newsletter 

The project newsletter (Issue 1) is produced in English and the partner languages — Turkish, Estonian and 

Norwegian — for sharing through the partners' channels and networks. Each version carries the EU emblem and 

the disclaimer in its own language. 

 
English 

 
Turkish 
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Norwegian 

 
Estonian 

 

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those of 

the European Union or the European Education and Culture Executive Agency (EACEA). Neither the European Union nor EACEA can b e held 

responsible for them. 
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